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THURSDAY, MAY 1 Eort”___n

10-5 Registration Open Conference 2014
1:00 Lunch Sponsored by Lolo R

2:00 "Brdging: An Ounce of Different” - Emory Austin, C5P & CPAE

3:15 Break

3:30  Industry Panel Discussion - “This |s How We Roll: How Your Brand Can Translate to Sales”
8:30 Welcome cocktail party followed by Dinner

FRIDAY, MAY 2

8:00 Breakfast Sponsored by MY Mow
8:45 Welcome
8:00 “Back to the Future: Building Customer Loyalty in the Digital Age”
— Chris Malone, Fidelum Partners
10:15 Tech bresk Sponsored by IMA&X
10:45 Choose One: #1 workshop - “Building Your Human Brand” — Chris Malone, Fidelum Partners
#2 workshop - "Building Your Human Brand™ — Steve McMahon, Consultant
12:00 Lunch Sponsored by Dallas Market Center
1:00 Speed Dating ART Style - Choose 4 — 25 min sessions each - an assoriment of business and
fun topics will be offered. Aftendees will preregister for 4. Each topic is presented by a coach
{ consultant and is designed to give the attendee insight info the subjects and the tools to dig
deeper later.
3:00 Break Sponsored by Paragon and Propac
3:15 Category networking sessions
5:00 Take our bus to the San Diego retail store, Hold It Home for a visual merchandising
demonstration. Cocktails at Hold t Home - Cocktalls sponsored by Leftbank Art
7:00 Dinmer in San Diego - Jump back on our bus to Little Italy in San Diego for dinmer on your own.
Preregister from a list of restsurants available. Transportation sponscred by Brandwise
8:45 Return by bus fo Paradise Point
10:00 Afterglow - bon-fires and networking on Paradise Point Waterfront

SATURDAY, MAY 3

B:00 Breskfast Sponsored by Currey & Co
8:45 Sales Module Two Ways. Presenter #1 — Randy Eller, Eller Enterprises.
“Why Your Sales Engine |s Just As Important As Your Product Line - Part 17
Presenter #2 - Dennis Giannetti, Go-Giver Certified Coach, “Go-Givers Sell Maore™ - Part 1
10:00 Break
10:15 Choose one:
#1 — "Why Your Sales Engine Is Just As Important As Yowr Product Lime — Part 27 —
Randy Eller, Eller Enterprises
#2 - "How To Create Value The Go-Giver Way™ - Dennis Giannetti, Go-Giver Certified Coach
11:30  “"Wisual Merchandisng Trends” - Paul Thompson, Paul Thompson Signature
12:30 Lunch Sponsored by High Point Barket
Afterncon Free
8:30 Caochktails followed by Dinner and Dancing Sponsored by IMCenters

SUNDAY, MAY 4

Depart ART Conference 2014



4

""q ’L‘

e

%

Emery Austin, CSP & CPAE
Kack-off- “Bridging: An Ounce of Different™

The suocess-seeker's definfive edge. Yiour odwn unique insights and the weys you actvale hem are your masher keys
o sucoess You'll leam fo bulld om thess sirengifs and onsiruct more purposeful leadership. Flaying o your
sirengihs forms am infsmal allance betssen them, your organtzabon and your market. Making your differences
memorable and profiable s wou sirtse for masiery and impact wil peoiect woe from copycats and piracy, amd wil
propes] you beyond your compeition? When you creabe a planned f=am envirorment, sxiraondinary perfonmance
bercommes & dally ooowmence. Emory opens doors to “aha® sofons that evensone will grasp, discuss, and use.

Chris Malone, Fidelum Partners

General Session: "Back fo the Fudure; Building Consumer Loyaly in a2 Digital Age”
Follow Up Werkshop: *Buiding Your Human Brand™

Groundoreaking research by Forune 500 business sxsculive Chiis Malone and Frnoeton Unkversky's renoamed
social psychologist Or. Susan Fiske has yieided & decspdvaly simple but Imporiant findng: &5 cusiomers, we engage
wilh and become loyal o companies and brands in precisaly the same way we do wih other humans—on ihe basis of
thelr manmth and comp=tence. The Imolcabtons of these indings &= =normoLus becauss widely scoephed business
practices an= compieiely ot odds wih our natural Figgers of engagement, fust, and loyally. Onoe exposed o thess
Inzights, atiendess will be Inspired fo chall=nge conventional wisdom and chanpe fhe way fhey manage, markst, and
sel thelr produects and s=reices.

Steve McMahon, Fidelum Pariners
Follow Up Werkshop: “Buiding Your Human Brand™

The peneral session address will be followedd by an imsacive break-out session hat provides tangibie sirsiegies and
Eaciics that afiendess can Implement iomorrow o bulld fhelr company Inlo a mors HUMAN brand. Specfic areas. of
fiocus wil Include using sodal medla, radiional mesdla and changes In your day-to-day operylons o buld lasing
cusiomer koyaiy

Randy Eller, Eller Enterprises
General Address and Follow Up Workshop:

“Why Yowr Sales Engine [s Just As Important As Yowr Product Line™

This program and workshop will discuss why your sales engine |5 as imporant & yoer producs and ghee padical,
speciic management fevhnigues and projecis that any oompany can seccessfuly exscube o achize ther sales
poals. Eler, best known for his fomer position wiih CEK, and along with his overall success and experiise in the

Home and GH Industry s uniquely qualiied io sxamice all the best praciioss io hose a sales engine for any st
wholszalsr

Dennis Giannetti, M3, Go-Giver International Speaker and Coach
General Address: “Go-Givers Sall More™
Follow Up Werkshop: “How To Create Value The Go-Giver Way™

Cennls 15 a EIG belleser hat people don't want o be sokd BY you, ey want fo be sold ON you. For ihat io happen,
Rz beleves you have o be sold ON yourse® This means raising your stiandards, mowing your prioiies, amd CANI,
or Constant &nd Mever-snding Improvement I also means pufing ofher people’s iInlerests first, and consisiendy
adding more value io thelr ives. As a resasit, we will necebee unexpected added vwalue io our own Ives a5 well. Cr in
short, E means beooming & “So-Gher_

Paul Thompson, Mlmw

Trends In sisual merchandsing ame alsays svaiving. The key to getfing the cusiomer o by s |maginathe
and irspired preseniadons and then what happens o your product In resideniial and commencial spaces.
This presssmiaton will walk throwgh muBipl= appilcaton aspects. Understanding varous merdhamdising
shyles mand formmats can refine and defines your visual presentsilons. Paul has 25 plus years' experience as
a vizual merchandiser, branding, trend forecaster, and as an adjund professor.




Choose 4 — 25 min sessions each - an assortment of business
and fun topics are offered.

Attendees will preregister for 4. Each topic is presented by a
coach / consultant and is designed to give the attendee insight
into the subjects and the tools to dig deeper later.

“Time CAN Be On Your Side” - Linnea Blair, Advisors on Target

Good ime (or seif) managemend Is one of the critical skills that can make a huge
difference in how you fieel about your work and haw efiectively you do i Inthis
sagslon you will leam effeciive tips and technigues far Impraving your fime
management skills 50 you can be more productive and profitable. . and less slressad
o !

Linnea Blalr, owner and faunder of Advisors On Target, provides business coaching
and consulting serdces o business owners who want to grow a profitable and
professional businezs and are ready to take action to become more eSective
leaders. Linnea's specialties Includge Business Sirategy, Relationship Marketing,
Leadership and Financlal Management.

"Quick Tips For Interviewing And Hiring” - Ann Fitzgeraid, Keneticom, Inc

We'll touch on recrulting: wiha, what, where and wheno Interviewing hints: what you
can and what you cannot ask. And now that | have a new employes, what's next?

Ann FRzgerald brings over 20 years of Human Resources experience wilfin the
siafing, hesphality and healthcare sectors. She joined the Kineticom team In 2010 3
the Manager of Human Resources. In 2012, Ann was promoded to the Director of
Human Respurces and since then she's been Instrumental in leading the talent
apquisiian sirategy and compensation and beneft reward programe. Ann's focus Is o
drive emiciency and allgn human capiol sirateqy with the overall Dusiness plan.

"Your Public Speaking Toolbox™ - Edna Merona, ednaspeaks.com

Pubillic speaking ks about persanal connection. In this sesslon you will lzam how o
redate fo your dlents concems; resonate with thelr goals, and rise above the ather
compeifiors. Set ready o connect wih thesa tools; sfories, act-cuts and language
cannectars o name a few.

Edna Merona ks an award winning technlcal Insfnuctor and has also been a disinict
finallst In Toastmasters humorous and inspirafional speech contests. Ednals a
prafesskanal member of the Kational Speakers Association (N5A) and the Global

Speakers Metwork,




"Obama Care in 25 Minutes — What You Need To Know™
Diana Twadell, Bamey & Barmey

In s Tasi-paced sesslon, Healh Care Reform Specialist Diana Twadel will provide a
bief overview of the |aw, share the atest updates and provide a simple road map to
help business owners navigate the complex world of Obama Care.

Dlana Twadall has ower 25 years” experience In the Insurance fleld and she curmendly
leads the Small Business Praciice Group at Bamey & Bamey, where her consliderable
experfence in markeiing, undenyTEing and customer serdce enables her to assist
cllents In virbually every area of emplayes benefis. Olana Is also & Carifled Health
Care Reform Specialis! (CHRS) and speaks extensheely to business groups an the
fopic of understanding, planning and complying wih Cbama Care.

"Designing a for the Financial Event of Your Lifel”
Tanya Scott, &B LLP
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fhat underpins good ownership fransiicrs becausse they don't know how to begin or
exacly what to consider and analyze.  This sesskan will give an overdew of the
pracess and provide resounces for creating your personalized business iransiion plan
Tanya Lee Scodft, CPA Is & Partner In the San Ciffice of Huschinsaon and
Eodpocd LLP, 3 leading accounting and g firm based In Callfomia. Mostof
Ms. Scoff's clents are owner-managed businesses, and she focuses her efforts an
developing Innowathve and valuable solutions for the unique IssUsE faced by these
zampanies and thelr owners.

"Relaxation For The Busy Mind” - Tony Montijo, ChiSpree.com

Leamn fast, easy, and effective relaxation fechinlgues that can be done anywhere ta
clear Ind, relax body, and Increase producthdty without the
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experience lots of gther great refaxaiion modaliies.

Tany Monfjo, Founder of ChiSpree.com, Hollstic Welness Community 16 & health and
Iﬁfmrﬁapﬂsﬁmmmmanﬂm

their and weliness joumsay. VWith his background 35 a persanal tralner,

coach, siress management coach, and mediation leaser, Tony will pass along
valuable knowledge and Hps bo help you retax more, siress less, and be successful.

"Sculpting Balloon Accents” - Michael McKinney, MEd

Thils ks a fun and enlightening waorkshop about sculptural forms and compatible colors,
hanis on techniques wih sturdy Iatex balloans. You will lzam at eveny balst as.

you fry your hand at composing and creating deligitiul fabletop display pleces, or
wildly geometric waarabie arl. Mo axpadence reguired, imagination encouraged.

Michael Mckinney, MEd, |5 3 professional Artlst, Educator, and Events Speciallst,

workdng with all 3ges In hands on, Interdsciplinary wantshops and presentations. He
has affered programs through Young Audiences, QMBS (Oregon Museum of Sclence:

and Industry), The Art institute, and The Smithsontan Instibution, combining Interactive
sadlls In animation, music, jJuggling, magic, 5t walking, and gymnastic movement.




